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DIRECTION FOR
THE DEMOCRATIC LEFT

M\

Mount Anvil

The Children's Trust

for children with multiple disabilities
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NATURO

kinder cleaning

WT—] THINK BIG
M LU| SPEND SMART™

CHESHIFE
WHOLEFOOD

Specialist =
copywriter:
LOUISE IMPEY
*words that work”*
for farming, food &
the environment.
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NVQ

AN\

GADDESDEN
ESTATE

The most flexible logos

reproduce cleanly at all sizes,

on all backgrounds and in one colour.
Our challenge is to find a way of
representing your organisation

within these constraints.

ATypl International
type conference, 2007

Naturo, cleaning products, 2009
Helm, marketing, 2009
Compass, 2001

Louise Impey, copywriter, 2009
Cheshire Wholefoods, 2009

St Barnabas Church, 2001
Barbara Billington Beauty, 2006
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Elgar Byrne,
structured finance, 2008

3

Renaissance Chambers,
barristers, 2009

11 Hamlin, Isles and Crago,
surveyors, 2004

12 Mount Anvil, builders, 2000

14 NVQ, 1990

15 TJL Marketing, 2009

16 The Children’s Trust, 2003

17 Gaddesden Estate, 2007

18 21 publishing, 2001

19 Abbeyline Railways proposal, 2007
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150 years:

ABBEYLINE
1858-2008
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